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Nashville Man Coming to Chicago 

to Start Fires, Steal Watches and Make Money Appear 

CHICAGO, Illionis -- (November 10, 2005) -- Lee Lentz, president of Infinity Partners in Nashville, Tennessee will be stealing watches, starting fires and making one hundred dollar bills appear next week, all to sell filtration products. 

Lentz, a marketing presenter, uses magic and illusions at trade shows to help companies draw people to their exhibit booth, educate them about products and generate sales leads.He and his wife, Vanessa, will represent BBA Fiberweb, one of the world’s largest producers of nonwovens, at the 2005 Filtration International Conference. The conference, held on November 16 – 17 at Navy Pier, is the world’s largest filtration industry event.


“At a trade show, you have about 10 seconds to engage prospects and create enough interest to make them stop,” says Vanessa Lentz, Lee’s wife and Infinity Partners’ chief executive. “We use magic because it’s universally appealing and it stands out in a trade show environment. But, we go beyond entertainment. We use it to actually communicate the client’s branding message,” she explains. 

“It really attracts attention when I tear a newspaper into shreds and instantly restore it or set money on fire,” says Lee.  “Our clients like it because it’s a fast and effective way to get their message out and create buzz at the event.” 

During his presentations, Lee’s seemingly improvised banter is carefully scripted to identify qualified prospects among the crowd. As people respond to him, Vanessa works the crowd, scanning prospect’s badges or collecting business cards for sales follow up. For BBA Fiberweb’s exhibit booth in Chicago, Lee’s act will include magic that highlights the company’s newest products. In addition, he will change one-dollar bills into one hundred dollar bills as he explains how BBA Fiberweb helps its customers increase profits. 
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Greg Coles is the Marketing Manager for BBA Fiberweb, and one of Infinity Partners’ happy clients. “We’re excited about Lee and Vanessa being with us at the Filtration Show in Chicago,” he says. “They did a great job for us at the International Home Builders Show in Orlando, where there were 150,000 attendees. I've been with the company for 15 years, and we've done a lot of things to try and pull people into the booth to watch demos and talk to a company representative. Lee and Vanessa’s magic, by far, is the most effective. The bottom line is, we came away with the best show we've ever had. We had qualified, hard-core leads, much with Vanessa's help, and we drove the message home.”

When the Lentzs take on a new corporate client, they work with its marketing team to identify goals for the event and the core messages to be communicated. Then, they create magic effects, write scripts and develop a series of presentations that capture the message and the tone. 

The couple started Infinity Partners in 1999 with an idea to combine Lee’s talent for magic with Vanessa’s knowledge of marketing and corporate communications. The firm works with corporations across the United States, including BBA Fiberweb, a world leader in the nonwovens industry. Other clients include SAS Institute, the world’s largest privately held software company, The BellSouth Real Yellow Pages, a major provider of print telephone directories in the Southeast and Decision One, a division of HSBC, one of the largest banking and financial services companies in the world. 

For more information about Infinity Partners, please visit their website at www.leelentz.com.

To find out more about BBA Fiberweb, please visit their website at www.bbafiltration.com. 
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